
With a puff, the ramifications of 

vaping, or using electronic cigarettes, 

wafted into the yacht industry.

A late-night alarm on board shocked 

a captain recently during a trip with 

the yacht owner – the yacht’s smoke 

alarm was blaring. The culprit was a 

crew member who figured no one would 

know if a vape pen was secretly used in 

crew quarters. 

“I rewrote the handbook the next 

day,” the captain said. “I view it the 

same as smoking.”

The captain took responsibility for 

the first-time incident with the battery-

powered device that delivers nicotine or 

flavors in the form of an aerosol, as the 

topic had not been discussed among the 

crew procedures. He had never consid-

ered that he needed to address such use 

on board the yacht.

“I assumed you all are smart enough 

not to do that here,” he said as he 
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Captains: Vaping unwelcome, dangerous onboard

8

Crew deliver five-star effort after Hurricane Dorian

The crews of M/Y Loon (above, left side) and M/Y 

Laurel (above, right side) joined countless members of 

the yacht industry and jumped into action after Hurri-

cane Dorian hit the Abacos and Grand Bahama on Sept. 

1-2. See photos and read about some of the captains, 

crew and marine business people who helped with 

donations, logistics, transportation, disaster relief, 

and medical care. Our coverage begins on Page 11.

MY Loon is 

first yacht 
on site

in the

northern

Bahamas. 

Page 12

M/Y Laurel makes room 

for the dogs. Page 13

Crew 
move tons 

of relief 

supplies 

on board 

M//Y Axis. 

Page 14

Chefs delivered quickly 

to the Bahamas on 

M/Y Global. Page 15

Obituaries

Mexico 

cuisine 

varies 
between 

regions, but Tacos al Pastor 

is a favorite everywhere. 

Crew 
Mess

22

Friends, crewmates remember  

Dragos “Dragon”Caprelian, 44, and 

Townsend Pillsbury, 62. 7, 10

Bypass filter 

system along with 

spinners can keep 

engines 

running clean.

Write to be heard

34

Upcoming Events

Triton Networking 48, 49

Boats and Brokers

Recent boat sales, new builds, 

charters, brokerage news. 44

Bedmaking on board does not 

have to be a nightmare.
Stew Cues

20

Yachting calendar
50

By Dorie CoxLarge yacht crew are highly trained 
and practice regular safety drills, but 
there are some things they may not be 
prepared for. Several of M/Y Meamina‘s 

crew faced such an incident in the wa-
ters off of Nammos Beach, Mykonos, in 

Greece in September.Expecting – and hoping – to assist 
in a rescue of nearby S/Y Sea Dragon’s 
missing diver, they instead found a trag-

edy: The diver had died while retrieving 

the yacht’s anchor.It had been five days of wind with 
full-time anchor watch on M/Y Meami-

na, a 194-foot (59m) Benetti. The yacht 

had two anchors out because of winds 
of near gale strength with gusts over 30 

knots. The handful of boats anchored 
nearby, including S/Y Sea Dragon 
located off the stern, had seen waves of 
nearly 20 feet.By Sept. 16, the winds dropped to 

‘No one is trained to retrieve a body’

M/Y Meamina crew assist in fatal dive accident

All hands are on deck with the crew of S/Y All About U 2, a 164-foot (50m) ADA Yacht Works, during the Monaco Yacht Show 

in September. See coverage beginning Page 32.

It’s the same on every boat: Money 
makes the yacht go ’round. Yet, surpris-

ingly, the way money is handled varies a 

lot in the yachting industry.“From the veggie-stand ladies to the 

dockmaster and harbormaster, we need 

cash,” a captain said. In an increasingly 

cashless world, green dollars, colorful 
euros and Caribbean bills are still use-
ful, according to several captains at this 

month's Triton From the Bridge discus-
sion lunch.“It’s the exact opposite on our boat,” 

a captain said from the other side of the 

table. His boat uses wire transfers for 

most all transactions. In the middle of 
cash and wires are credit/debit cards 
and mobile money transfer apps.

Such diversity stems from differ-
ent levels of yacht owner participation, 
whether the yacht is private or charter, 
and the size of the yacht program. Add 
to that a diverse group, from veteran to 
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Yachts mix it up with cash, cards, wires, apps

SEASON WRAPS UP WITH MONACO YACHT SHOW
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 Crew photo gallery Yachting entrepreneurs
 On board with sailing crew
 Captains aim for quiet St. Maarten updates Award winners

Monaco Yacht Show
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Triton Networking 54-56

News

There are a few things crew should know about use of CBD. 10

Yachting calendar
57

The BahamasIt’s business as usual for most of 
the islands post-hurricane. 13Rules of the RoadRelief supplies are duty-free after 

Hurricane Dorian– if certain 
conditions are met. 

18
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• Award-winning, independently 
owned monthly newspaper

• Targets the professional men 
and women who earn their 
livings working on luxury yachts

• 10,000 papers printed and 
distributed wordwide

• Over 190 Captains Lunches

• Over 250 Networking Events

• Over 24 Triton Expos

• More than 16,000 followers on 
social media

“What you do for crew is invaluable, 

and benefits every single person and 

company that makes a living in the 

yachting industry.” 
– Michael Joyce, ceo

hargrave custoM yachts

2020

MEDIA KIT

CONTACT US TODAY

www-the-triton.com

954.525.0029

The Triton is the yachting industry’s most trusted source of news 
important to yacht captains and their professional crew. Our team 
of award-winning journalists has more than 60 years of newspaper 
experience, which results in a respected and valuable product each 

month that captains and crew ask for whenever they are in port.

The Triton is the only yachting publication that regularly interacts 
with its readers, hosting monthly captains roundtables (more than 
190 since 2004), monthly networking events (more than 250) and 

our bi-annual Triton Expo, crew-focused trade shows.

No one will get you better exposure in front of your target market.
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The Triton Delivers ...

In Print

Online In Person

TRITON NEWSPAPER

• Provides news, features, 
columns and photographs 
covering every facet of life 
for captains and crew of 
luxury yachts

• 10,000 copies printed and 
distributed worldwide

• Delivered on time to 
locations that captains 
and crew frequent around 
the world

TRITON TODAY

• A daily publication that 
covers the news and 
happenings at the Fort 
Lauderdale and Palm 
Beach boat shows.

• Hand-delivered to crew on 
yachts in the shows, and 
e-mailed to our database 
of 13,000+ subscribers.

WWW.THE-TRITON.COM

• Contemporary, dynamic and interactive

• Reaches everyone in the industry with access to the 
Internet

• An average of more than 50,000 page views a month

• Limited sponsors to maximize exposure

TRITON INFOBLAST

• Our weekly e-mail news update to more than 13,000 
industry subscribers

• Touch our database 4 times in one month

• Sponsors’ banners link to their Web sites

TRITON DIRECTORY

• An Internet-based directory that lists marine-related 
businesses around the world

• Provides captains and crew with the information they 
need in any destination

• Listings are clickable to a profile Web page with 
information on a company and links to its Web site

• Featured listings get a logo on The Triton Web site 
under Featured Businesses

TRITON EXPO

• Crew-focused trade show

• Held twice a year: in Spring 
and Fall

• More than 50 exhibitors 
from across the marine 
industry

• Attracts upward of 1,000   
or more guests

TRITON NETWORKING

• Monthly get-togethers 
sponsored by one of our 
advertisers on the first and 
third Wednesdays of the 
month

• Informal, fun and powerful

• Different location every 
time

• Great targeted networking

• All are welcome

By Dorie CoxFort Lauderdale Fire Rescue trucks 
headed toward smoke and flames on 
Marina Mile in Fort Lauderdale after 
calls came in at 4:43 a.m. to find two 
yachts on fire at Universal Marine 
Center on Nov. 16. Flames had engulfed 

M/Y Lohengrin, a 161-foot Trinity, and 

M/Y Reflection, a 107-foot Christensen, 

both of which were in-water under 
membrane enclosure in scaffolding for 
repairs and refit work in the yard.

By the time daylight had arrived, the 

Among the hundreds of people 
on the docks at the Fort Lauderdale 
International Boat Show last month, a 
veteran yacht captain heard someone 
call out his name.

“I've been wanting to see you for 10 
years,” a young man said to the captain. 

He had worked with the captain as a 
deckhand and continued with an apol-
ogy. “I'm sorry about what I did and 
how I acted when I worked for you.”

The captain recalled the challenges of 

working with the young man, but said 
he had persisted to help the deckhand 
excel.

“He said I kept after him and I said, 
‘If you want to grow, I will help you,’ ” 
the veteran said. The young man, now a 

captain himself, said, “You had so much 

influence on me, and now I have 10 guys 

working for me.”When The Triton staff decided to 
discuss yacht captains’ legacies for this 
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Legacy important to captains, if not always to crew

6

See FIRE, Page 28

READY TO GO AT FORT LAUDERDALE INTERNATIONAL BOAT SHOW

Raging fire engulfs, destroys two yachts in Fort Lauderdale

 PHOTO FROM FORT LAUDERDALE FIRE RESCUE

The crew muster for a photo on the aft deck of M/Y Lady 

Sheridan, a 190-foot Abeking & Rasmussen, during the 
60th edition of the Fort Lauderdale International Boat 

Show last month. Coverage begins on Page 32. 

PHOTO/DORIE COX

 Crew photo gallery Crew awards Tabletop competition USCG/CBP regulations Reviews of the show Seminars
 Charity challenge Oasis photo gallery

Fort Lauderdale boat show

32-43

Events

Next Triton Events 48, 49

Crew NewsYacht-opoly puts a new spin on 
an old game – and it’s free for  
crew, thanks to YachtNeeds. 27

Yachting calendar
50

Crew NewsMore than 300 captains and crew 
gathered at the inaugural Adrift 
Film Festival to watch videos
created by their peers.

30Rules of the RoadCheck STCW status, training 
compliance with flag/country. 10

Triton Networking gallery 8,9
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The Triton in Print ...
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File Format accepted:
• High-resolution PDF files using Acrobat 

Distiller 4.0 or 5.0.

• TIFF saved with IBM coding

• Photoshop EPS

SpeciFic requirementS:
• All fonts embedded (no True Type fonts)

• CMYK for color, grayscale for B&W

• Spot colors converted to CMYK

• Maximum 300 dpi (minimum 200 dpi)

• Total ink color cannot exceed 225% 
anywhere with in the ad

typography 
requirementS:
• Black text must be 100% black (one color 

black, not four process colors)

• One color type use (sans serif 7pts or 
larger and serif type 12pts or larger)

• Reverse type not smaller than 12 points

• No screens less than 30%

BuSineSS card adS (rate/month)

non Bleed ad SizeS

inSertionSinSertionS

ad Size Bleed Size trim Size live area

3x12x6x3x 12x

Single Business card
(3.25” x 2”)

double Business card
(3.25” x 4.1”)

Double Page Spreads (DPS) ads are available. 
Preferred placement ads are vailable. 

(1/4 Page Super Vertical & larger) ... add 20%

Full page

island

1/2 page

1/4 Super vertical

1/4 page

1/8 page

Full Page

Island

1/2 Vertical

1/2 Horizontal

1/4 Super Vertical

1/4 Vertical

1/4 Horizontal

1/8 Vertical

1/8 Horizontal

Full

Island

1/2 Vertical

1/2 Horizontal

1/4 Super Vertical

Centerspread: Contact Patty in Production at patty@the-triton.com for specs.
Send all ads to patty@the-triton.com or call 954.525.0029 with any questions.

11.25” x 12.5”

8.34” x 8.9”

5.79” x 12.5”

11.25” x 6.375”

3.25” x 12.5”

10.75” x 12

7.84” x 8.4”

5.29” x 12”

10.75” x 5.875”

2.75” x 12”

10” x 11.25”

7” x 7.65”

4.54” x 11.25”

10” x 5.125”

2” x 11.25”

10” x 11.25”

7.45” x 8”

4.92” x 10.875”

10” x 5.5”

2.375” x 10.875”

4.92” x 5.35

7.45” x 3.5”

2.375” x 5.35”

4.92” x 2.6”

$2,540

$1,573

$1,390

$785

$665

$400

$2,310

$1,430

$1,265

$715

$605

$355

$2,200

$1,300

$1,150

$650

$550

$325

$140

$250

$115

$225

4-color adS (rate/month)

Bleed ad SizeS

ad SpeciFicationS

reserve space with a signed contract by the 1st of the month for the following month’s issue. 
ad materials due by the 10th.

For more info, contact patty at 954.525.0029 or patty@the-triton.com.

(availaBle only For adS quarter page Super vertical and larger)

For BeSt ad reproduction on WeB preSS printing
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The Triton Online ...
2020

Site SponSor

gallery SponSor

article SponSor

claSSiFied SponSor

(limited to 10 SponSorS)

(limited to 5 SponSorS)

(limited to 10 SponSorS)

(limited to 5 SponSorS)

the triton WeB Site (www.the-triton.com)

triton directory

triton inFoBlaSt

$500/month
ad sizes (in pixels): Banner (540w x 90t), Skyscraper (160w x 500t) & Button (160 x160)

All three ads rotate on all pages of The Triton website.

$150/month
ad sizes (in pixels): Skyscraper (160w x 500t) & Button (160 x160)

Ads rotate on all photo gallery pages on The Triton website.

$250/month
ad size: 250w x 200t

Ad rotates with other sponsors inside news articles on The Triton website.

$150/month
ad sizes (in pixels): Skyscraper (160w x 500t) & Button (160 x160)

Ads rotates on all classified pages on The Triton website.

All web ads must be in JPG or GIF format and can be animated. Please supply the URL the ad should link back to.
Sponsorships run on calendar months. Ads are due the 25th of the month for exposure the following month.

deadline:
Both ads are due the Friday before your chosen infoblast. 

Format:
ads must be in JPg or giF format and can be animated. 

Please supply the url the ad should link back to.

Week 1: Banner ad (pixels): 540w x 90t
                       (All banners are linked back to your website)

Week 2: Button ad (pixels): 160 x 160

Week 3: Button ad (pixels): 160 x 160

Week 4: Button ad (pixels): 160 x 160

Exposure on four consecutive weeks 
of our Triton News Infoblast, 

pushed to our database 
of more than 13,000 subscribers. 

$650/month

Free listing: Company name, website address, short description, region, listed in one category

Basic listing (included with annual contract): $200/year
All the above plus logo, phone number, long description and listed in up to three relevant categories.

Featured listing: $595/year
All the above plus lands at the top of category and search results, logo rotates on 

Triton web pages, complete address, listed in all categories that apply, and photos in listing. 
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Starting month:  ______________________

insertions: 

Size:

Business card:

cost per month:  ______________________

palm Beach:

Fort lauderdale:

interested in exposure in triton today?

in print noteS

triton today

Insertion Order

q 1X     q 3X     q 6X     q 12X

q other ___________

q Print     q infoblast

q Print     q infoblast

q single     q Double

q Full Page     q island     q 1/2     q 1/4

q 1/4 super vertical     q 1/8

Orientation:    q horizontal     q vertical

                              q Bleed     q Non Bleed

reserve space in our next issue by returning this contract by the 1st of the month prior to publication. 
ad materials are due by the 10th.

page 1 oF 2

COMPANY NAME

CONTACT

CONTACT EMAIL

PHONE/FAX

WEBSITE

BILLING ADDRESS

CITY, STATE, ZIP

CONTRACT TERMS:
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total cost in print:

total cost online:

grand total:

total monthly cost:

__________________

__________________

__________________

__________________

noteS

online

Summary & payment detailS

Billing/cancellation policies: First advertisement must be paid in full with signed contract.

Future ads are billed upon publication with payment due on receipt.
Contract cancellations must be received in writing one month prior to publication.

Mail payment to: The Triton, 757 S.E. 17th St., #1119, Ft. Lauderdale, FL 33316.
Phone: (954) 525-0029  •  Fax: (954) 525-9676  •  Email: accounting@the-triton.com

Triton Website

Triton Directory

Triton Infoblast

Insertion Order

q Site Sponsor:

     Run Date _________   

      Cost/Month  _______

q Basic listing:

     Run Date  _______   Cost/Year  _______

No. of Email Blasts  ___________   Cost/Month  ___________   

Start Date(s):  ___________________________________________________________________

q Featured listing:

     Run Date  _______   Cost/Year  _______

q gallery Sponsor:

     Run Date _________   

      Cost/Month  _______

q article Sponsor:

     Run Date _________   

      Cost/Month  _______

q classified Sponsor:

     Run Date _________   

      Cost/Month  _______

reserve space in our next issue by returning this contract by the 1st of the month prior to publication. 
ad materials are due by the 10th.

page 2 oF 2

COMPANY NAME

SIGNATuRE           DATE

payment options: q us check          q credit card          q Wire transfer          q other


